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We’re going to guess that you’re reading this either on your phone, tablet or computer. 

So you should understand that now, more than ever, it is vitally important for builders 

to have a strong online presence. According to PR Newswire, online is where almost 

all of your buyers are, with 97% of consumers using online media when researching 

products or services in their local area. 

From builders’ websites to social media platforms, consumers start their buying 

journey online, scouring the Internet for research, reviews and comparisons. Per Pew 

Research, 85% of Americans say they go online on a daily basis. If you don’t believe 

us, look around the next time you’re in line at Starbucks and notice all the people with 

“text necks” (yes, that’s a real thing!).

Nobody wants to jump into one of the biggest financial investments of their life without 

the confidence that their builder understands their wants and needs and will deliver 

beyond expectation. And builders don’t want to waste time on customers that don’t 

have the right budget or with a completely different design style than them.

Digital marketing allows builders the opportunity to put their best foot forward and 

attract the ideal customer, not just whoever stumbles upon them or is referred by   

their neighbor. 

From photo angles and visual themes to targeting the right audience on the right 

platform, reevaluating marketing tactics can help elevate business awareness and 

success. Digital marketing is evolving every day, and trust us, we notice and grow with 

it too! 

Below is a checklist for ways builders can better market their company and showcase 

their products, all aiming to produce more customers and sales.

https://www.prnewswire.com/news-releases/nearly-all-consumers-97-now-use-online-media-to-shop-locally-according-to-biakelsey-and-constat-87221242.html
https://www.pewresearch.org/fact-tank/2021/03/26/about-three-in-ten-u-s-adults-say-they-are-almost-constantly-online/
https://www.pewresearch.org/fact-tank/2021/03/26/about-three-in-ten-u-s-adults-say-they-are-almost-constantly-online/
https://www.nbcnews.com/better/lifestyle/worried-about-your-kids-hunching-over-their-phones-these-3-ncna1020421
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Identify Target Audiences and Cater Content 
to Them

There are many different types of content you can create to garner new brand recognition and 
gain new business. It’s not just written words people are looking for online (though it can be a 
good start). Instead, they also seek out relevant speech-based content, such as podcasts and 
videos, including YouTube interviews and tutorials.

While video is growing, written content is still here to stay. Audiences who favor readability and 
less time-consuming content love listicles. Listicles are an effective marketing tool because 
they fight information overload, are easily shareable, are easier to remember and readers know 
what to expect for a beginning, middle and end. 

Infographics are another type of content that is engaging, digestible and highly shareable. If you 
are trying to showcase a large amount of information in a non-intimidating way, such as statistics, 
research or other important data, infographics are among the most popular types of content you 
can create to grow your audience.

For audiences that are past the awareness stage in the buyer’s journey and are residing in the 
consideration or decision stage, eBooks and downloadable content pieces are valuable. This 
type of content provides the value of knowledge to your audience and can improve your lead 
generation, impact your authority and grow your email list.

Because of Google’s recent algorithm change, podcasts are now able to rank in search results 
and can be played within the search function. Video is also one of the top search results on 
Google, with YouTube being the number two searched channel online with billions of users. 

With this being said, video is one of the best ways for businesses to get attention. However, the 
type of content you produce is going to differ across platforms and target different audience 
demographics. 

Social media platforms cater to video content, as that’s what people of all ages engage and 
interact with the most. Facebook, Instagram and TikTok are the most dominant social media 
platforms, with Facebook the historic leader and Tik Tok is racing to catch up. Instagram is also 
growing rapidly, as they start to roll out video-centric content, like IGTV and reels, along with 
incentives for creators. 

https://www.threegirlsmedia.com/2019/01/28/terrific-video-listicles-are-still-popular-and-easy-for-marketing/
https://buildersgeneral.com/product/andersen/
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Age becomes a factor when using social media, as different age groups prefer different 
platforms. Although Facebook used to be the main place for all digital marketing advertising, it’s 
now favored by a majority of older user groups. A lot of influencing and word-of-mouth marketing 
is taking place in trade-specific Facebook groups. 

Taking the time to create blog articles that offer value to customers and amplifying them 
on your Facebook page is a great way to drive traffic to your website. Guest blogging on a 
popular trade publication or co-authoring a blog article with an industry influencer can increase 
brand awareness and get new eyes on your content.  If your business wants to reach an older 
audience, Facebook is the best option. 

LinkedIn is also a viable choice as the opportunity for organic reach to get people to discover 
you is very high. It’s not just a platform to promote your content, written or otherwise. You can 
share your blog articles, your upcoming events, and of course, any job postings. But, it is also an 
amplified CRM platform, so it’s a fantastic way to promote B2B thought leadership conversations.

If you are looking to target Gen Z and Millenials, your best bet is to utilize Instagram, as they 
have attached themselves to the platform. In addition, Tik Tok has the fastest growth of any social 
media platform since its launch, becoming a great tool to reach the younger generations as well.

Set Goals Specific to Each Social Platform

Builders and manufacturers heavily focused on social media marketing will win in ROI and sales 
conversions compared to others in the long run. Why? To be honest, many companies in the 
industry haven’t put in the effort yet and ignore the function of social media marketing altogether, 
making it easy for you to stand out.

Social media causes a major marketing trend shift from storytelling to story living. 
Homeowners and potential customers want to see what it’s like for your employees and your 
builds to be part of their life. The greatest opportunity to show a story in living action is through 
social media.

So where should you start? 

Well, the biggest social media platform is Facebook, with over two and a half billion users —
one-third of the globe’s entire population. YouTube trails closely behind Facebook, followed by 
Instagram, Tik Tok, Twitter and LinkedIn. Let’s look at how each platform can be utilized to market 
your company and products. 

https://medium.com/@intheknow/great-facebook-groups-for-contractors-to-join-1b540efbcdfd
https://www.venveo.com/podcast/the-future-of-social-media-for-building-materials-and-how-to-use-it-to-grow-sales
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FACEBOOK

There are more than 65 million businesses utilizing Facebook Pages and more than six million 
advertisers promoting their products and services on their business pages. However, the great 
thing about Facebook is the ease of getting started on its platform.

Facebook has several capabilities that make it ideal, like text status captions, sharing links, 
images and videos, hosting live videos, creating groups and creating stories. 

94% of Facebook users access the content through their mobile devices. Make sure all of your 
content is optimized and designed for mobile usage so users have an easy and enjoyable 
experience when scrolling through your page on a small phone screen. 

Facebook is a great marketing tool and space where you can advertise special deals and offers 
to your followers, run Facebook contests to boost engagement and showcase real-time case 
studies of new projects (with text captions and images or with videos). 

Facebook marketing done right can produce qualified leads, build audiences, increase brand 
awareness, engage past and potential customers and promote interaction with your brand.

YOUTUBE

YouTube has well over a billion users, with video content getting millions of views every day. 
On their mobile app, YouTube reaches more 18-49 year-olds in a week than all of the cable 

networks combined in the United States. With this being said, the craziest part about YouTube is 
that only 9% of small businesses in the U.S. are actively utilizing it. 

The biggest factor that often stops builders from using YouTube marketing is the misconception 
that the cost is too high. Sure, some companies have the budget to buy expensive video 
equipment and hire videographers and scriptwriters. But, it’s not necessary. You can create 
your own unique channel and have the potential to add value to your business and your clients 
without a hefty price tag.

Here are some ideas for video topics that can be started immediately with low production 
requirements:

 » Repurpose content from past interactive webinars and conferences

 » Repurpose blog content adapted to video

 » Livestream a current project on YouTube Live

https://buffer.com/library/social-media-sites/#:~:text=1.%20Facebook%20%E2%80%93%202.23%20billion%20MAUs,third%20of%20the%20world's%20population!
https://blog.hubspot.com/marketing/how-to-create-facebook-business-page-ht?utm_campaign=Marketing%20Blog%20-%20Daily%20Emails&utm_source=hs_email&utm_medium=email&utm_content=76203963
https://www.thinkwithgoogle.com/marketing-strategies/video/youtube-18-49-reach-statistics/
https://www.thinkwithgoogle.com/marketing-strategies/video/youtube-18-49-reach-statistics/
https://www.venveo.com/podcast/video-marketing-for-building-materials-the-8-different-types-and-uses-in-the-sales-funnel
https://buildersgeneral.com/product/andersen/
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 » Create easy-to-understand how-to videos on basic construction tasks

 » Record a timelapse video of some of your contractors on a job site

 » Call on a few satisfied homebuyers and ask them to record a video testimonial for you

All of these can be shot with just a phone with a decent camera. 

Once you’ve recorded your first video, you can upload it to your business channel with your 
profile completely filled out. Make sure your title and description contain the keyword(s) you 
want to rank for and always include your full business information in the description and on your 
profile (the video is useless if your potential customers can’t find your contact info now that they 
want you). Don’t forget to add a thumbnail with your company logo, then sit back, see how it 
does and make any necessary changes moving forward. 

INSTAGRAM

People purchase a lot of things based on appearance alone. While it’s true housing projects are 
less likely to consist of impulse purchases, it’s also true that the inspiration for a homeowner’s 
future project grows over time. Because of this, Instagram is perfect for marketers interested in 
the long game. 

With Instagram changing its algorithm to focus on video creation and shopping, this is a smart 
social media platform to invest in. 

This is a great place to highlight photographs of “before and after” projects, showcase custom 
features and produce reels with time-lapse construction videos. 

If you’re savvy enough to utilize a linking tool, you can feature more than one link in your 
bio and drive Instagram traffic to more than just your website. For instance, you can link to an 
ongoing special offer, to your YouTube channel or to a press release you were featured in.

Being found on Instagram can be hard at first, but it gets easier over time. To start, use hashtags.

Hashtags are the most popular way for Instagram users to locate content that is relevant 

to them, and it allows the algorithm to cater the Explore page to the user’s interests. You can 
include up to 30 hashtags per post, with company-specific, location-specific and industry-specific 
hashtags taking priority. Be sure to use these when posting to promote your content to other 
interested users.

Instagram stories are a great way to showcase “behind the scenes” work. A lot of users keep 
their phones silent, so make sure you are captioning any video content so they can read along. 
This makes it more likely for potential clients to engage with your work and keeps your social 
pages accessible to people who are deaf, hard of hearing or non-native speakers.

https://influencermarketinghub.com/link-in-bio-tools-instagram/
https://buildbook.co/blog/the-complete-guide-to-instagram-for-home-builders-and-remodelers
https://buildbook.co/blog/the-complete-guide-to-instagram-for-home-builders-and-remodelers
https://wistia.com/learn/marketing/video-marketing-with-captions
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TIKTOK

TikTok is an underappreciated social media platform, often demoralized as being an “app for 
children.” That couldn’t be farther from the truth. Yes, the highest demographic is 10-19-year-olds 
at 25% of the overall demographic of users, but the remaining 75% of users are 20-50+. This 
age group contains people in various stages of the homeowning cycle, so ignoring this platform 
isn’t wise. 

The few tradespeople and builders who are on TikTok are taking advantage of the trending 
popularity of ‘satisfying’ work, such as floor pouring and bricklaying. Many builders and 

tradespeople have gone viral, amassing millions of views. Carpentry videos are the most viewed 
on the platform with 590 million views, followed by flooring with 421 million views. 

TikTok is an opportunity for builders to engage directly with consumers that have all types of 
project needs. Unfortunately, TikTok is hard to localize, and you could potentially be marketing 
to people nowhere near your range of services. But, in the long term, it’s a smart way to inspire 
future builders and help plant the seed for potential tradespeople.

If you live in a larger city, TikTok influencers are an untapped opportunity market for builders. 
Whether it is collaborating with other builders, suppliers or just people passionate about design, 
TikTok is a platform worth learning more about.

TWITTER

Twitter is a great place to post relevant company updates and blog articles, and the more traffic 
your website gets, the higher your website placement will be in the Google search results. Yep, 
your website isn’t the only thing indexed by Google. Your individual tweets are, too. 

Using the keywords you’re trying to target in your tweets is a great way to increase your brand 
recognition and your website traffic, plus prospect people using relevant hashtags. 

LINKEDIN

LinkedIn is all about organic reach opportunities. Essentially, LinkedIn is an amplified CRM 
software for a much lower price point with the capacity to do content promotion, sales outreach, 
sales enablement and paid advertising. While it is especially great for B2B business, it is often 
overlooked as a good B2C tool. 

https://www.statista.com/statistics/1095186/tiktok-us-users-age/
https://probuildermag.co.uk/news/most-watched-trades-on-tiktok-revealed
https://probuildermag.co.uk/news/most-watched-trades-on-tiktok-revealed
https://probuildermag.co.uk/features/digital-marketing-for-builders
https://influencegrid.com/tiktok-influencers/construction
https://www.linkedin.com/pulse/should-construction-companies-use-twitter-marketing-agency-ceo/
https://buildersgeneral.com/product/andersen/
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A polished LinkedIn profile that churns out high-quality content has the ability to help 
a business create and maintain a professional reputation. A good profile shares valuable 
knowledge and information about the building industry, establishing you as an expert. 

Joining industry-specific, relevant groups can build your professional network, help you earn 
spots on guest blogs and podcasts to improve your backlink numbers in SEO practices and can 
improve the credibility and visibility of your brand.

Strategically Convert Leads With Calls-to-
Action

As a fledgling marketer-builder, you need to care about CTAs or calls-to-action.

CTAs encourage your audience to take action on a marketing campaign. Whether you convince 
them to download a brochure to gain some brand awareness and product knowledge or get 
them to request a quote and enter the next phase in the buyer’s journey, your CTAs need to grab 
a reader and drive them to make a move.

You should always end your content, whether it’s a blog post, video, etc., with a call-to-action. 
CTAs can include a sign-up for a service or a free trial, a subscription to a newsletter or blog, an 
RSVP to an event or product demo or even just a ‘learn more’ link to drive more traffic to your 
website or featured press. The opportunities are endless.

https://buildersgeneral.com/2020-growth-taking-your-construction-business-to-the-next-level/
https://www.builderspace.com/best-social-media-platforms-for-construction-companies
https://www.venveo.com/podcast/linkedin-strategies-for-building-materials
https://neilpatel.com/blog/how-to-create-the-perfect-call-to-action/
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Tactics we’ve seen improve success with CTA clickthrough rates are:

 » Adjusting the color of the CTA box to match the theme of the website page and       
 evoke urgency

• Buttons for the CTA can say things such as Sign Up Here, Download Brochure,            
 Start a Quote, etc.

 » Responsive design on CTA link

• Promote instant gratification with instant downloads of eBooks and brochures,  
 quick page loads and response times, etc.

 » Center your CTA around the benefits they’ll receive

• Including a direct benefit that your customer will receive by clicking on your CTA  
 will improve your clickthrough rate. If someone isn’t sure about the value that  
 your CTA could potentially bring them, why would they click on it? Make it matter  
 to the reader. 

Take Advantage of Analytic Resources to 
Navigate Goal-Setting

If you aren’t tracking the data from all of your digital marketing efforts, you are leaving a lot 
of opportunities on the table. Data speaks for itself in that it allows you to tangibly understand 
what efforts have worked in the past so you can benchmark against them in new initiatives and 
marketing goals. 

Analytical resources help you keep your company top of mind in an increasingly crowded 
industry. Being able to better understand your customer thanks to your data will help you 
reduce assumptions (you know what they say when you assume) and actually know what your 
consumers want from your business. 

Digital marketing is a journey, not a destination, and consistently tracking consumer research and 
data analytics keeps your journey a smooth-sailing one that changes with your customers’ needs 
and wants.

https://www.venveo.com/blog/why-consumer-research-is-important-to-digital-marketing
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Incorporate Paid Advertising Into Your Digital 
Marketing Strategy

If you incorporate paid advertising into your social media marketing strategy, you have a lot of 
platforms to choose from. But we suggest starting with Facebook.

Paid ads on Facebook are great for heightening your brand awareness because Facebook is set 
up to distribute ads in a highly targeted format.

If one of your potential clients has searched for a subject, like ‘remodeling’ or ‘custom home 
builds,’ related ads are quickly displayed to that individual because Facebook’s algorithm 
focuses on a person’s social activity when deciding what ads to show. 

By showing ads to people who are already interested in your product and most likely to    
actually buy your product or service, Facebook ensures your ad dollars are well spent with 
measurable analytics.

Another ad option is Google Ads. Most people who will respond well to paid advertising are 
people who are searching for your area of expertise on Google. But the overwhelming majority 
of those people — 99% of people to be exact — won’t even bother looking past the first page   
of Google’s search engine results. 

In a landscape that is more competitive than ever, sometimes, the only way to achieve that 
coveted first-page status is through buying Google Ads. The best bang for your buck is to 
purchase pay-per-click, or PPC ads, which are ads you only pay for when someone clicks          
on them. 

It’s important to make sure your other marketing initiatives are in order before diving too       
deep into paid ads, but it’s the unfortunate truth today that you may have to spend a little to   
earn a little.

https://blogs.constantcontact.com/a-guide-to-paid-advertising-options-for-contractors-home-services-and-construction/
https://buildersgeneral.com/getting-paid-collection-tips-general-contractors/
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The Changing Power of Search Engine 
Optimization

Search Engine Optimization, or SEO, has been around since the birth of the internet. But, it has 
drastically changed over the past two decades. And it’s continuing to change at a rapid pace.

Over the coming years, voice search and speech-based content are going to grow 

dramatically. Over 50% of all search engine searches were voice-activated in 2020, compared 
to only 30% in 2019. 

More and more people are using digital assistants such as Siri, Alexa and Google Assistant, to 
get information from Google — but people often speak differently from how they type. In order  
to rank in voice search, your content and products need to focus on natural speech keywords 
and terms.

For example, Jersey homeowners have to account for hurricanes, so you may have focused 
some of your marketing efforts on products that are hurricane-resistant. The SEO focus a 
few years ago would have been around search timers, like “hurricane-rated home siding” or 
“insulation that withstands hurricanes.” 

Now, you are going to need to focus on keywords that align more with how a human would ask 
a question verbally, like “What exterior siding will protect my home from hurricanes?” or “What 
type of insulation is the best to withstand hurricanes?”

For our industry, this is uncharted territory and marketers are learning more about SEO best 
practices every single day. Being seen more thanks to text-based searches, like ranking 
organically in the top ten spots on Google, is becoming harder and harder to accomplish as 
competition and the amount of content grows. That’s why it’s so important to start marketing 
NOW. Every month you wait is a month you fall behind your competition.

Google is introducing more ads for different types of search content on their ranking pages, 
so prioritizing some of your SEO and content around voice-based searches will open up new 
doors for your business and help you get ahead of the curve.

https://www.searchenginejournal.com/seo-101/seo-history/#close
https://www.searchenginejournal.com/seo-101/seo-history/#close
https://buildersgeneral.com/product/andersen/
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Partner With a Supplier Who Understands the 
Importance of Digital Marketing

With Builders’ General, you have a partner that can help you overcome all the possible obstacles 
during your building process. We’re here to help you manage — and overcome — your client’s 
expectations. 

While these digital marketing tools can help you get your job done more efficiently, it’s only the 
tip of the iceberg when it comes to pleasing customers. Having the right building supplies is 
essential. 

At Builders’ General, we take out all the extra work in finding a trusted supplier and leave you 
with more time and energy to focus on your marketing efforts. To learn more about Builders’ 
General, check out our core product offering and read about our services.

Ready to work with us?  

Find a location near you and contact us to get a quote today.

*2020 Andersen brand surveys of U.S. contractors, builders & architects

“Andersen” and all other marks where denoted are trademarks of Andersen Corporation

©2021 Andersen Corporation. All rights reserved.

Andersen ® is the #1 trusted and recommended window and door brand*

https://buildersgeneral.com/products/
https://buildersgeneral.com/services/
https://buildersgeneral.com/contact/locations/
https://buildersgeneral.com/contact/get-a-quote/
https://buildersgeneral.com/product/andersen/

